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Erin Price
Speakers: Ashley Gladney
Alison Cove

CONFERENCE






Evin Price,
Director of Stakeholder Engagement [ she, her, hers

As the Director of Stakeholder Engagement at
Food Recovery Network, she helps over 100 food
businesses donate surplus food, working towards
a sustainable and equitable food system. Erin
Price, a Virginia native near Washington, DC,
earned her BS in Psychology from the University
of Mary Washington in 2013 and a Master’s in
Public Administration fromm American University in
2017.

In her free time, Erin enjoys exploring farmers’

markets, trying new recipes, and visiting National
Parks.
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The largest student-led movement reducing
food waste and ending hunger in the U.S.

Food Recovery Network (FRN) unites 8,000+ college students,
food suppliers, farmers, and local businesses across the U.S.

In the fight against climate change and hunger by recovering
surplus food from across the supply chain and donating it to local
nonprofit organizations that feed people experiencing hunger.

On over 200 college campuses in 45 states!
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We believe no one
should be hungry.
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We believe no good
food should go to waste.
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ECQVERY
FIGHTING WASTE. FEEDING PEOPLE,




FRN s Misston Focus

Food Waste and Recovery

FRN unites 200 college student-led chapters and 100
food business partners to recover surplus food that

would otherwise go to waste across the supply chain.

CLIMATE
ACTION

FOODS\INASTE

RECOVERY Climate Action

FRN combats climate change and promotes climate
action by preventing food from going to waste in a

landfill and emitting greenhouse gas emissions.



FRN s Programs

College Student Chapters

FRN mobilizes college students to recover and donate surplus food
from their campuses, reduce CO2 emissions, and advocate for a more

equitable food system.

Business & Event
Food Recovery

FRN partners with businesses to implement food recovery
programs for their events and daily operations to increase

sustainability and community support.

Elementary School
Produce Distribution

FRN distributes fresh surplus produce at Title 1 elementary schools to
feed young children and families experiencing hunger, while supporting

the farming community.




“@ Redefine Sustainability

FRN’s Food Recovery Verified (FRV)
program mobilizes our network to recover
edible surplus food from food businesses
and large-scale events across the U.S.

We also provide third-party verification
and help amplify the leadership of food
businesses that are already donating their
surplus food to hunger-fighting partners.




Event Partnership

| FOOD HELLMANNs

RECQVERY Eiria
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Super Bowl 2025 with Hellmann’s Mayonnaise . NETWORK 4 p=8==4 l

12,348

pounds of surplus
food recovered

10,290
7.95

\ metric tons of
G CO2 prevented
N
2
N events
Y

About the same size as
a full grown elephant

Enough to feed a
family of 6 for a year

The equivalent of
20, 221 miles driven

Bullseye VIP Players

For sponsoring our food recovery efforts

Ta i Iga te & G uy Fie ri ,S from the Players Tailgate before the I!.BE

Game in New Orleans,

Flavortown Tailgate



Event Partnership
Chainfest 2025 LA & NY

7,4 74 About the same size

pounds of surplus as a full grown giraffe
food recovered

6 2 2 8 Enough to feed 3
9 adults for an entire
meals donated year

4' 8 1 The equivalent of

metric tons of 12,240 miles driven

CO2 prevented Ad o wn ; RECQVERY
s - NETWORK

FIGHTING WASTE. FEEDING PEOPLE.




Business Partnership: Strategic 3

Gaylord National Resort and Convention Center GAYLORD HOTELS'

@/~ Read more about this partnership on our blog!

9 4 OOO Pounds of surplus food recovered
9 represents 78,333 meals

pounds recovered | provided

60 50 The equivalent of 14 passenger

vehicles driven for one year
tons of CO2 prevented | +ReFEDCalculator

8 Gaylord National was able to
support 8 hunger-fighting
partners served | partners across Virginia & D.C.
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\~ Corporate Benefits to Food Recovery

e Enhanced tax deductions for eligible

businesses

e Meet corporate social responsibility
and sustainability goals

e Combat climate change and hunger
at a local and national scale

e Market company leadership in
sustainable business and event
management
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ra0p | foodrecovery - Following
: University of Florida

~  roon foodrecovery 7w
@ As fall football season kicks off, we're

excited to team up with
@hellmannsmayonnaise to tackle food
waste at major games. Big thanks to
Hellmann's Mayonnaise for supporting
our food recovery efforts. Together, we
can make this season a win for
everyone! &

localoakpark 7w
Awesome work!

1like Reply

& roon foodrecovery 7w
- #foodrecovery

#foodrecoverynetwork #foodrescue ..
#foodwaste #frn #nofoodwaste ‘
#reducefoodwaste #zerofoodwaste

QY I
@AY 37 likes
September 5

c Add a comment... @
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NETWORK
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1o end food waste i
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@FRNnational

@ www.foodrecoverynetwork.org




‘&: FRV Event Partnerships

Annual event partnerships can be customized to fit your program needs $2.000+ $12,000+

Single Multiple
Event Events

FRN support to establish food recovery program with local hunger-fighting partner

Access to FRV branding for use in marketing materials

Recap email with metrics to highlight the impact of your program

Annual partnership with FRN to include food recovery support for 2+ events

On-the-ground food recovery support by FRN staff or students/ alumni for 1+ events

Annual report to show the collective impact of the program and partnership over the year

Quarterly marketing collateral (social media, blog, etc.) to showcase your business as a

leader in sustainable events
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— SPECTRUM
CENTER

« Spectrum Center is a winner of Front

Office Sports Most Sustainable award.

* A focus on reduction of energy and
waste

« Spectrum Center through
partnerships have gotten our

waste diversion to regularly sit around
/6%

PEFORIMANCES
WITH PURPOSE

AT Spectrum»
CENTER

WRHSTE

re-Certified TRUE Zero Waste
Facility

WRHTER

Restroom upgrades
throughout Spectrum Center
have helped conserve water
usage by 32%

TRAVEL

Spectrum Center promotes
alternative transportation in all
Know Before You Go materials

ENERGH

60% of Spectrum Center’s
purchased energy comes from
carbon-free sources

FOOD

Spectrum Center prioritizes our
guests’ health by sourcing and
serving the best ingredients

% CRVA:‘;\ %

CHARLOTTI



TRUE

— TRUE ZERO WASTE

Spectrum Center is a TRUE Zero
Waste Pre-certified Building

Zero waste i1s 90% or greater
diversion rate for a continuous 12-
month span.

By Pre-certifying Spectrum
Center has committed to get to a
90% or greater diversion rate by
2027.



Innovation
Barn
Partnership

All Glass used at Bars at Spectrum Center went to
Innovation Barn. This new program of Glass to
Concrete has been able to turn the recycled glass into:

Plates

Candles

Vases

A table

And much more

Over 10 tons




— Coke
Consolidated

- As part of the Hornets partnership with
Coke Consolidated, we began to recycle
aluminum and plastic.

- Coke provided blue bins throughout the
facility to help with this project.

- All aluminum and plastic went to R3cycle a
local recycler in the Charlotte area.

- Recycled: Cans and Aluminum - 32,327.5
pounds
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Charlotte Regional Visitors Authority
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USEFwLL

NO PLASTIC. NO HASSLE.




About Me

Alison Cove
Founder and CEO of USEFULL

I'm avid lover of the outdoors, which set me on my
mission to reduce plastic waste.

| created USEFULL to solve a personal dilemma;

like many others, | love takeout food and drinks.

But | hate the plastic packaging that often comes
with it.

Now, we are helping institutions fight plastic waste
at scale with an innovative reuse program, in place
at campuses across the country.
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Plastic packaging is killing the planet.

Inside Climate News

biggest crisis facing our planet.

Science

Diet for a Sick Planet: Studies Find More
Plastic in Our Food and Bottled Water

Researchers find we can now wash down the micranlacticein anir
tofu, or steak, with a much larger quant
water than previously known.

food packaging

m S L e e Published online by Cambridge University Press: 22 May 2023

Pulitzer Prize-winning, nonpartisan report

. Hazardous chemicals in recycled and reusable plastic i

ob .

S’ SUSTAINABLE

. BRANDS

US Voters Support Policies That Reduce
Single-Use Plastics

n lawmakers to continue
roblematic plastics.

Live updates: Tariffs ~ MardiGras  ElissaSlotkin  Targetstock  Daylight saving

CLIMATE

The world is pumping out 57 million
tons of plastic pollution a year

ARGUMENT Anexpert’s point of view on a current event.

No, Recycling Won’t Solve Our
Plastic Problem

The world must come together to address the full life cycle of this ubiquitous material.




And it’s making us sick,

especially when paired with food.

NEWS | 06 March 2024

Landmark study links microplastics

Plastics cause wide-ranging health
issues from cancer to birth defects,

to serious health problems landmark study finds

People who had tiny plastic particlec Indoed in a kev hlannd vececal ware mavre likalv ta

experience heart attack, stroke ¢

By Max Kozlov

y f =

yver life cycle - from
5 ‘deep societal injustices’

Definitely Do Not Put Plastic in the Microwave

Experts say even if it claims to be “microwave-safe.”

= @CNN/Health Life, But Better Fitness Fol _ _ a
T MICroplastics in the sea a growing

' H H J B @
";'vl;r;z"o?;a;: :ﬁ':slz'ig: cs‘;:‘j;a'"s :"se"t"'e spoon’s threat to human health, United Nations
P y StUCY Say warns
S)yza,lg:iiefeg?t.eﬁ:ted 12:29 PM EST, Mon February 3, 2025 More than a quarter of fish in markets in Indonesia and California contain plastic particles

El X = ® O 30comments

Katie Forster « Saturday 21 May 2016 15:43 BST « @ ﬁ ® @
T ———————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————




USEFULL
facilitates
reuse with

4 key

capabilities

INVENTORY MANAGEMENT

318 ¢

USEFWwLL

Uate range. Last Wees  an23,2025 - Feb 42025

Average Tumaround Time

Q)
L -4 20.95 hr

Daily Checkouts AEPOUES PACY Internal Metrics

s

IMPACT REPORTING




It takes a lot of partnerships to make
reuse happen.

ON CAMPUS

‘ ‘ ‘ 4 atrium
"‘ touchnet
TRANSACT. + cbord

Payment Partners

\ Sustainability Office

& OFF CAMPUS



A ALFRED STATE
ACOLLEGE of TECHNOLOGY
TTTTTTTTTTTTTTTTTTTTTTTT

(CASE WESTERN RESERVE

UNIVERSITY  gor.86

117§

SEAHAWKS

ST OLAF

EMORY

UNIVERSITY

M
MONTANA UNION

STATE UNIVERSITY

7A

UMASS

LOWELL

EMORY NAU

OXFORD
COLLEGE



= ST OLAF
COLLEGE

A y,'r'/
. - />

IN/AU

NORTHERN
- ® ARIZONA MONTANA
m O D UNIVERSITY STATE UNIVERSITY

RECOVERY USE Ft') LL
NETWORK

FIGHTING WASTE. FEEDING PEOPLE. C AS E
M_HC e WWESTERN

OOOOOOOOOOOOOOOOOOO RESERVE

UNIVERSITY

T GREENSBORO



—a—
UNCW

Tried plastic-based reuse for
residential dining.

A

Switched to USEFULL plastic-free
program.

Only 4% of containers remained
after one year.

Now containers circulate with a
99% return rate.

IN/AU

Tried plastic-based reuse for retail
dining.

Fewer than 1,000 container uses
after a year with low return rates.

Switched to USEFULL plastic-free
program.

Now seeing 140K checkouts a year.
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